To be posted on SIDBI Website


 EXPRESSION OF INTEREST [EoI] INVITED

FROM ADVERTISING AGENCIES

Small Industries Development Bank of India [SIDBI], the principal Financial Institution engaged in promotion, financing and development of the MSME sector, invites applications from accredited advertising agencies for empanelment. Agencies should be able to execute among other services, multi-media, multi-lingual awareness programmes. The selection of agencies will be done in two phases. In   phase I, the Bank will screen the agencies  on the basis of  the minimum eligibility criteria. In  phase II,   the evaluation of the agencies would be done in two stages. In the first stage, the parameters for evaluation would be financial, organisational set up, clients, experience  which would be given a weightage of 50 marks. In the second stage, short-listed agencies based on the above criteria would  be required to make a presentation for evaluation on the basis of the creatives which would  be given  weightage of 50 marks. The final selection of 5 agencies would be on the basis of highest combined  score (out of 100 marks) in both the  evaluation stages :
Scope :

Indicative scope of work for the Advertising Agency will be -

i)
To assist SIDBI in forming the Corporate Image Building Plan and 
implementing it by devising a calendar of activities.

ii)
To help SIDBI in addressing the targeted audience through devising and 
implementing an effective communication strategy.

iii)
To develop, design, create, release need based advertisements, hoardings, 
leaflets and other such communication tools and also appropriate public 
relation measures to achieve the above .
iv)
To provide services like organising press conferences/meets, annual general 
meeting, coverage in media for branch opening/ product launches/report 
releases/annual day programmes, preparing press kits, assist in preparing 
presentation for media/press releases/write ups, handling requests/letters 
received by the Bank for advertisements, organising one-to-one interviews 
etc.

v)
To arrange  meetings of media personnel with the top management. 
Eligibility  and Evaluation criteria 
Eligibility criteria


SIDBI invites EoI from Advertising Agencies meeting the following criteria: 
The agency should have
1
Full accreditation of Indian Newspapers Society (INS), Advertising Standards 
Council of India (ASCI) for press advertisement and Prasar Bharti 
accreditation for electronic media advertisement.
2.
Annual average turnover of the company during last 4 years should not be 
less 
than ` 15 crore.
3.
Agency should have experience in handling advertisement/PR assignments


of 10 reputed clients including Banks/FIs, Public Sector Undertakings, Public 
Limited Companies  in the last 4 years. In the   past 3 years, the agency 
should have handled atleast 2 orders of `1 crore each in each year from a 
single client  
from these institutions/banks/companies. 
4. Agency should have a full fledged set up in Mumbai with organisational structure in other metros/major commercial centres . Agency should have, on its roll, specialised/qualified professionals having adequate experience in dealing with Advertisements/Public & Press Relations/Media.
5.  Agency should have minimum 5 years experience in handling advertisement/PR assignments. Should have handled at least 5 national level campaigns.
Selection procedure

  The agencies will be screened at the first level on the basis of  the minimum eligibility criteria indicated above.  Agencies not fulfilling the minimum elgibility criteria would not be  considered. Thereafter the selection process would consist of two stages:
A. In the first stage the agencies would be evaluated for 50 marks on the following parameters :


	Parameters
	
	Marks
	Total

marks

	I Financial
	
	
	10

	(i) Turnover(3 marks)
	`15cr- `20 cr.
	1
	

	(Average last 4 FYs)
	 `21 cr to `30 cr.
	2
	

	
	Above `30 cr.  
	3
	

	
	
	
	

	(ii)No .of orders having value more than `1 crore  from single client each year for the last 3  years (7 marks)
	2-3 orders 
	3
	

	
	4-5 orders 
	5
	

	
	More than 5 orders 
	7
	

	
	
	
	

	II  Organisational Set up                                                                                           
	
	
	10

	 (i) No. of Branches(3 marks)
	Upto 5 branches
	1
	

	
	5 – 10 branches
	2
	

	
	Above 10 branches
	3
	

	
	
	
	

	(ii) Personnel(3 marks)
	Upto 100 staff
	1
	3

	
	Above 100 – upto 150 staff
	2
	

	
	Above 150 staff
	3
	

	
	
	
	

	(iii)Professionals(4 marks)
	Upto 10
	1
	4

	
	11-15
	2
	

	
	16-25
	3
	

	
	Above 25
	4
	

	
	
	
	

	III. Clients- Banks/ FIs/ PSUs (10 marks)
	Upto 5
	4
	10

	
	6- 10
	7
	

	
	11 and above
	10
	

	
	
	
	

	IV Area of specialisation 
	
	
	20

	Experience (10 marks)
	5 -10 years
	3
	10

	
	11-15
	6
	

	
	More than 15 years
	10
	

	
	
	
	

	No. of National campaign (10)
	5 to 7
	2
	10

	
	8 to 10
	5
	

	
	11 to 15
	7
	

	
	15 and above
	10
	

	
	
	
	


B.
The shortlisted agencies based on the above parameters would be called for presentation at Mumbai at their own cost with a notice of about 2-3 weeks and evaluated for another 50 marks for creatives based on the presentation as per the following criteria: 
	Parameters

	Marks

	Past creatives  handled for clients 
	10

	Creatives handled for Bank clients/FIs
	10

	SIDBI creatives:
	

	Comprehension of SIDBI’s vision & mission
	10

	Clarity of approach 
	10

	Innovativeness
	10



The final selection would be based on the total score of 100 marks and  five highest scoring agencies would be empanelled .
WORK ALLOCATION


The media plan  would be distributed equally among the agencies based on the best plan accepted by the bank subject to what is stated below(at L1 rate). The criteria for selection of best plan would be as under:


Print Media       -  Rates and positioning


Electronic Media – Rates, selection of channels and time slot


Outdoor  - Rates and location

 
However,  20% of  the plan would be allocated to the agency  whose creatives have been accepted, and the balance would be shared equally among all the empanelled agencies including the agency whose creatives have been accepted ( subject to rounding off as per practical necessity).

In case of individual assignments, the work allocation would be solely based on lowest quotation.

Submission of interest :

Advertising Agencies fulfilling the above  criteria may submit their offer in the prescribed format as per Annexure.  


EoI complete with relevant supporting documents should be sent in sealed cover superscribed 'EoI for Advertising Agencies" through post/courier/hand delivered to the  Chief General Manager(CIB Cell),   Small Industries Development Bank of India, SME Development Centre, 5th floor, C-11, G block, Bandra Kurla Complex, Bandra(E), Mumbai 400 051 before 1700  hrs on November 15, 2010. Incomplete offers and offers not submitted in sealed envelopes as indicated above will be rejected at the initial stage.


SIDBI reserves the right to reject any or all the applications at its sole discretion without assigning any reason therefor and without reference to the applicants 

 
Canvassing is prohibited and would lead to disqualification  

.
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